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Abstract 

Chinese neologisms are ever-increasing 

with the rapid development of  social, 

scientific and technological development. 

They play a crucial role in today’s Chinese 

society and culture. Therefore, to study 

Chinese neologisms is of  great significance 

and value. In view of  its significance, the 

author tries to describe the distinctive 

features of  Chinese neologisms in the areas 

of  syllable, structure and affix, followed by 

the formation and sources of  neologisms. 

Last but not least, the author also analyzes 

the mechanism and puts forward the 

Hypothesis of  Socio-psycho-linguistic 

Need for Neologisms.  
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1. Introduction 

Chinese, as a language used by one-fifth 

of the world’s total population, has 

undergone at least five stages in its 

development of new words. They are: Wei 

Jin and Northern and Southern dynasties, 

Han and Tang dynasties, May Fourth 

Movement, the founding of New China 

and Reform and Opening Up. Accordingly, 

large quantities of new words keep 

showing up and they are commonly used 

by people. It makes great impact on the 

social development and changes of life 

styles. In the meantime, just as the 

American sociolinguist W. Bright states in 

his theory of co-variance: language, a sort 

of social phenomenon, always varies with 

the development of the society and culture. 

Therefore, new words can be regarded as 

the barometer of the ever-changing society. 

To study those new words is of great 

significance and value. 

 

2. Literature Review 

As a crucial part in a language, neolo-
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gisms have drawn researchers’ great atten-

tion. However, the early research starting 

from the second half of the last century 

only focused on the origins and usage of 

the neologisms. In 1991, John Algeo 

published Fifty Years among the New Words: a 

Dictionary of Neologism, 1941-1991, giving us 

a full report on the neologisms from the 

viewpoints of society and culture. During 

the same period, the well-known Chinese 

linguist Lv Shuxiang (1984) successfully 

aroused people’s attention to neologism by 

giving a detailed analysis of 170 new terms 

in an academic article. In the same year, 

another prestigious scholar Chen Yuan 

(1984) also called on people to show great 

concern about neologisms commonly 

appear ing in social contexts. Since then, 

the study of neologisms has been in full 

swing. Scholars and researchers intend to 

describe, explain and decode such an 

important linguistic component from the 

perspectives of rhetoric, sociolinguistic, 

psychology, translation and cognition. To 

sum up, the studies before the new century 

centered more on the correlation between 

neologism and social factors due to 

Chinese policy of reform and opening up 

at that period. And the researches in the 

new century are more closely related to 

word building, the relevant mechanism and 

different theoretical analyses. For instance, 

Shang Yicen (2011), in the MA thesis, 

argues that a cognitive study of Chinese 

neologisms can specify the producing 

mechanism and help us understand the 

meaning and usage more clearly. And 

Chinese neologisms should be treated 

equally as the tool for thinking, 

communication and understanding because 

that is the exact way in which we adopt to 

see the whole world. Meanwhile, Shang 

shows two major findings: a. the produc-

tive mechanism of Chinese neologism is 

strongly motivated by people’s intention, 

which means the people’s attitude is vital to 

the process of the spreading of neologisms; 

b. based on that, the new classification of 

Chinese neologisms has been suggested, i.e. 

Similarity-type, Proximity-type and Simila-

rity-Proximity-type from the cognitive 

perspective. That, undoubtedly, provides a 

new cognitive viewpoint which can contri-

bute to the research of Chinese neologism. 

After that, Kang Junshuai (2012), in his 

dissertation, studied the mechanism from 

the angle of analogy. He points out that 

analogy is not only the general rule of 

language structure and application, but the 

important mechanism of word building. 

Therefore, he conducted the research on 

the new word families based on the analo-
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gy mechanism. His research opened a new 

chapter in that research field. Then, Zhou 

Wei & He Fang (2015) noted that the 21st 

century witnesses that the influence of 

Chinese culture is on the rise with the rapid 

development of Chinese economy, which 

is reflected in the undeniable fact that 

Chinese has contributed a lot to creation of 

English neologism in recent decades. 

Accordingly, they made a thorough 

research on the English translation of some 

Chinese Neologisms on the basis of 

pragmatics, which is quite valuable to 

translation practice and teaching. Then, Liu 

Xiaohuan & Wang Jun (2015) put forward 

the concept of “meaning gene” that refers 

to the basic unit of meaning by which the 

neologisms can be coined according to 

Halliday’s Evolutionary Theory of 

Meaning. Their study indicates that the 

microecological and macroecological 

environment may make great influence on 

meaning gene mutation and variation. In 

the same year, Chen Qian (2015) claims 

that a great many new words are, as a 

matter of fact, the mirrors of real life and 

the reflection of public opinion and 

sentiment. She studied those new words 

and their corresponding discourse based on 

the context theory of systemic functional 

linguistics which consists of field, tenor 

and mode of discourse. That reveals how 

the social context might constrain the new 

word replacement, discourse transition and 

so on. To be frank, that new assumption 

seems reasonable, but it is short of 

sufficient exemplification. 

Based on the above literature review, it 

is not hard to see that the research on 

Chinese neologisms has always been in 

need of systematic analysis, plausible 

explanation, sufficient examples and strong 

hypothesis. That is the gap this research 

intends to fill in.   

 

3. Distinctive Features of  Chinese 

Neologisms 

To begin with, it is highly advisable that 

we take a close look at the characteristics 

of  Chinese neologisms in the areas of  

syllable patterns, word structure and affixes, 

which can shed light on the creation, rules 

and mechanism of  the Chinese new words.  

 

3.1 Syllable Patterns 

The Old Chinese and Modern Chinese 

(1950s—2000) are mostly monosyllabic or 

disyllabic. Comparatively speaking, in 

recent decades, many polysyllabic words 

including tri-syllabic or quadric-syllabic 

words have been drastically increasing. In 
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particular, there are more and more tri-

syllabic words which are in the pattern 

ABB. As we know, the pattern ABB is not 

a brand new syllabic pattern in Chinese. 

And traditionally, it is used as an adjective 

phrase, depicting the traits of  the objects, 

such as 绿油油 lǜ yóu yóu, ‘green’, 黑乎

乎 hēi hū hū, ‘dark’ , etc. However, there is 

a dramatic semantic change in that pattern 

now. Its connotation is more closely related 

to the hot-spot issues in today’s Chinese 

society. And it has become a noun phrase 

referring to a particular incident. 

Consequently, as a common concern, that 

pattern or reduplication is often repeatedly 

shown in news or social media. The 

examples are as follows:  

躲猫猫 duǒ māo māo, ‘hide-and-seek’: 

In February 2009, a young prisoner named 

Li Qiaoming died in the cell. It was 

explained that his death was an accident. 

And the reason was that Li hit his head 

when he played hide and seek with other 

prisoners. Such an excuse made the phrase 

“躲猫猫” widespread. 

楼脆脆 lóu cuì cuì, ‘cracked buildings/ 

fragile buildings’：On June 27, 2009, a 

high-rise building which was still under 

construction collapsed suddenly in 

Shanghai. Such an incident was called “楼

脆脆”. 

范跑跑 fàn pǎo pǎo, ‘Runner Fan’: It is 

the nickname of the teacher named Fan 

Meizhong because he ran out of the 

classroom, leaving his students behind 

when the May 12 earthquake struck. The 

nickname is given by the news media for 

his irresponsible and selfish behaviors. 

In addition to those tri-syllabic words, 

polysyllabic words including the words 

which have five syllables also pop up 

increasingly, such as 且行且珍惜 qiě xíng 

qiě zhēn xī, ‘Being in love is easy, being 

married is not. It is to be cherished.’, 很傻

很天真 hěn shǎ hěn tiān zhēn, ‘very silly 

and naïve’, 有图有真相 yǒu tú yǒu zhēn 

xiàng, ‘That’s the truth. And that’s the 

picture showing the truth ’, 出名要趁早 

chū míng yào chèn zǎo, ‘to be known as 

early as possible’, 做人要厚道 zuò rén yào 

hòu dào, ‘integrity makes you a better 

man’, 躺着也中枪  tǎng zhe yě zhòng 

qiāng, ‘to be swept up in’, 打不死的小强 

dǎ bù sǐ de xiǎo qiáng, ‘Having a strong 

vitality, just like a cockroach that can 

survive in any difficult situation’, etc. 
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3.2 Word Structure 

The Chinese new words often show the 

following structural patterns: 

M-d (modifier-head) construction：商

品 房  shāng pǐn fáng, ‘commercial 

(residential) housing’, 起步价  qǐ bù jià, 

‘base fare/initial charge’, 人造蛋 rén zào 

dàn, ‘artificial egg’, 铁饭碗 tiě fàn wǎn, ‘to 

have a stable, lifelong job’, 负增长 fù zēng 

zhǎng, ‘negative growth’, 大甩卖 dà shuǎi 

mài, ‘a clearance sale’, 凤凰男 fèng huáng 

nán, ‘a man who comes from a humble 

background but worked his way up in the 

city’, 拜金女 bài jīn nǚ, ‘gold digger’, 地沟

油 dì gōu yóu, ‘swill-cooked dirty oil’, 浮

云  fú yún, ‘a new idiom referring to 

nothing’, 小鲜肉  xiǎo xiān ròu, ‘young 

hunk’, 老腊肉  lǎo là ròu, ‘middle-aged 

handsome man’, 正 能 量  zhèng néng 

liàng, ‘positive energy’, 穷游 qióng yóu, 

‘to travel on a budget’. 

Subject-predicate structure ：猪坚强 

zhū jiān qiáng, ‘a heroic pig that survived 

the 2008 earthquake in China’s 

southwestern Sichuan province’,  脑洞大

开 nǎo dòng dà kāi, ‘to greatly widen one's 

horizon’, 心塞 xīn sāi, ‘to feel suffocated’, 

泪奔 lèi bēn, ‘to burst into tears’. 

Verb-object structure：包二奶 bāo èr 

nǎi, ‘to have a mistress’, 打白条 dǎ bái 

tiáo, ‘to give you an IOU’, 傍大款 bàng 

dà kuǎn, ‘(of a girl) to find a sugar daddy’, 

打酱油 dǎ jiàng yóu, ‘to be a bystander’, 

拉仇恨 lā chóu hèn, ‘courting envy’, 毁三

观  huǐ sān guān, ‘to subvert the moral 

values’, 烧脑 shāo nǎo, ‘to think hard to 

figure sth. out’, 给力  gěi lì, ‘awesome, 

fantastic’, 卖萌 mài  méng, ’‘to act cute’, 

坑爹  kēng diē, ‘to cheat/deceive’, 养眼 

yǎng yǎn, ‘eye candy’, 救市  jiù shì, ‘to 

prop up the stock market’,. 

Coordinating structure: 高富帅 gāo fù 

shuài, ‘a tall, handsome and rich man’, 高

大上 gāo dà shàng, ‘classy, highly stylish’, 

白富美 bái fù měi, ‘a rich and beautiful 

girl with fair skin’, 矮矬穷 ǎi cuó qióng, ‘a 

short, poor and stupid man’, 短平快 duǎn 

píng kuài, ‘giving quick returns on one’s 

investment’, 传帮带  chuán bāng dài, 

‘mentoring’, 傻 白 甜  shǎ bái tián, ‘a 

blonde’, 学术超男 xué shù chāo nán, ‘an 

extraordinary scholar in academic area’, 羡

慕嫉妒恨 xiàn mù jí dù hèn, ‘to be green 
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with envy’, 国民初恋 guó mín chū liàn, 

‘an ideal girl who is the best choice for 

puppy love in all men’s eyes’, 国民老公 

guó mín lǎo gōng, ‘an ideal man who is the 

best choice for a husband in all women’s 

eyes’, 生态文明  shēng tài wén míng, 

‘ecological civilization’. 

 

3.3 Affix 

Other than those ever-increasing 

polysyllabic words, multiple new affixes or 

word chunks are widely used to form 

thousands of  new words which reflect the 

dramatic social changes.  

Prefixes: 

晒 shài～：晒娃 shài wá, ‘sharenting’, 

晒工资 shài gōng zī , ‘to share one’s salary 

online’, 晒账单 shài zhàng dān, ‘to share 

one’s bills online’, 晒恩爱  shài ēn ài , 

‘public display of  affection’, 晒幸福 shài 

xìng fú, ‘public display of  happiness’. 

超  chāo～：超男  chāo nán, ‘super 

boy’, 超女 chāo nǚ, ‘super girl’, 超有爱 

chāo yǒu ài, ‘very affectionate’, 超模 chāo 

mó, ‘super model’, 超 赞  chāo zàn, 

‘awesome’ , 超酷 chāo kù, ‘very cool’, 超

靓  chāo liàng, ‘very pretty’, 超炫  chāo 

xuàn, ‘stunning’. 

软 ruǎn～：软实力 ruǎn shí lì, ‘soft 

power’, 软饮料 ruǎn yǐn liào, ‘soft drink’, 

软件 ruǎn jiàn, ‘software’, 软着陆 ruǎn 

zhuó lù , ‘soft landing’, 软环境 ruǎn huán 

jìng, ‘soft environment’. 

空 kōng～：空姐 kōng jiě, ‘air hostess’, 

空少 kōng shào, ‘male flight assistant’, 空

嫂 kōng sǎo, ‘married stewardess’, 空壳

kōng ké, ‘shell company’ , 空客 kōng kè, 

‘airbus’. 

裸 luǒ～： 裸考 luǒ kǎo, ‘to take an 

examination without any preparation’, 裸

替 luǒ tì, ‘a body double for nudity’, 裸奔 

luǒ bēn, ‘streaking’, 裸婚 luǒ hūn, ‘to get 

married without a house, car, diamond ring 

or grand wedding ceremony’, 裸妆  luǒ 

zhuāng, ‘nude makeup’, 裸捐  luǒ juān, 

‘all-out donation’. 

网 wǎng～：网考 wǎng kǎo, ‘internet-

based test’, 网民 wǎng mín, ‘netizen’,  网

虫 wǎng chóng, ‘nethead’, 网恋 wǎng liàn, 

‘cyberlove’, 网友 wǎng yǒu, ‘e-pal’, 网站 

wǎng zhàn, ‘website’, 网 页  wǎng yè,  

‘webpage’, 网店 wǎng diàn, ‘online store’, 

网点  wǎng diǎn, ‘bank branches’, 网红 

wǎng hóng, ‘online celebrity’, 网 约 车 

wǎng yuē chē, ‘online car-hailing’, 网盘 
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wǎng pán, ‘cloud storage’, 网银 wǎng yín, 

‘e-bank’, 网贷 wǎng dài, ‘online loan’. 

炫 xuàn～：炫富 xuàn fù, ‘flaunting 

one’s wealth’, 炫娃 xuàn wá , ‘to publicly 

show off  one’s baby/kid’, 炫车 xuàn chē, 

‘to publicly show off  one’s car’, 炫技 xuàn 

jì, ‘to show off  one’s expertise’. 

零  líng～：零风险  líng fēng xiǎn, 

‘risk-free’, 零利率 líng lì lǜ, ‘zero-rate’, 零

利润 líng lì rùn, ‘zero profit’, 零首付 líng 

shǒu fù, ‘zero down payment’, 零容忍 líng 

róng rěn, ‘zero tolerance’, 零投诉 líng tóu 

sù, ‘zero complaint’, 零排放 líng pái  fàng, 

‘zero discharge’. 

海  hǎi～：海归  hǎi guī, ‘overseas 

returnee’, 海淘  hǎi táo, ‘overseas online 

shopping’, 海景房 hǎi jǐng fáng, ‘sea view 

room’. 

拼  pīn ～：拼爹  pīn diē, ‘parents 

privilege competition/competition of  

family background’, 拼 车  pīn chē, 

‘carpool’, 拼 饭  pīn fàn, ‘friends have 

dinners together and share the bills’, 拼房 

pīn fáng, ‘to share a room’. 

爆  bào ～ ： 爆 炒  bào chǎo, 

‘sensationalization’, 爆 笑  bào xiào, 

‘hilarious’, 爆款 bào kuǎn, ‘top-selling’, 爆

料 bào liào, ‘tip-off ’, 爆红 bào hóng, ‘to 

go viral’. 

闪  shǎn～：闪婚  shǎn hūn, ‘flash 

marriage’, 闪 孕  shǎn yùn, quick 

pregnancy’, 闪 离  shǎn lí, ‘whirlwind 

divorce’, 闪人 shǎn rén, ‘to get out of  the 

way’. 

微 wēi～：微博 wēi bó, ‘microblog’, 

微表情 wēi biǎo qíng, ‘micro expression’, 

微电影 wēi diàn yǐng, ‘micro film’, 微胖 

wēi pàng , ‘chubby’,  微信  wēi xìn, 

‘WeChat’, 微小说  wēi xiǎo shuō, ‘short 

story’, 微课 wēi kè, ‘micro course’, 微时代 

wēi shí dài, ‘micro-era’. 

有yǒu～：有才 yǒu cái, ‘talented’, 有

型  yǒu xíng, ‘stylish’, 有料  yǒu liào, 

‘capable’, 有闲  yǒu xián, ‘to have free 

time’. 

大 dà～：大款 dà kuǎn, ‘rich man’, 大

腕 dà wàn, ‘big people’, 大牌 dà pái, ‘a 

big brand name’, 大神 dà shén, ‘master’, 

大姐大 dà jiě dà, ‘head girl’, 大数据 dà 

shù jù, ‘big data’, 大比武 dà bǐ wǔ, ‘large-

scale competition’, 大比拼  dà bǐ pīn, 

‘large-scale competition’, 大酬宾 dà chóu 

bīn, ‘to give a large discount’, 大鳄 dà è, 

‘magnate’, 大放送 dà fàng sòng , ‘big sale’, 
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大锅饭 dà guō fàn, ‘a term used to refer 

to ‘indiscriminate egalitarianism’, 大佬 dà 

lǎo, ‘tycoon’, 大环境  dà huán jìng, ‘the 

social, political and economic environment; 

the overall situation’, 大手笔 dà shǒu bǐ, ‘a 

great work/a big move’, 大气候 dà qì hòu, 

‘circumstances from the outside’, 大排档 

dà pái dàng, ‘sidewalk snack booth’. 

小 xiǎo～：小确幸 xiǎo què xìng, ‘a 

little dose of  happiness’, 小打小闹 xiǎo 

dǎ xiǎo nào, ‘on small scale’, 小饿小困 

xiǎo è xiǎo kùn, ‘a little bit hungry and 

tired’, 小蜜 xiǎo mì, ‘a young mistress’, 小

萝莉 xiǎo luó lì, ‘Loli’, 小三 xiǎo sān, 

‘mistress’, 小时代 xiǎo shí dài, the film 

and novel named ‘Tiny Times’, 小气候 

xiǎo qì hòu, ‘microclimate’, 小工  xiǎo 

gōng, ‘coolie/unskilled labourer’. 

一 yī～：一哥 yī gē, ‘the male leading 

figure’, 一姐  yī jiě, ‘the female leading 

figure’, 一环  yī huán, ‘the 1st ring road 

(Beijing)’, 一言不合就……yī yán bù hé 

jiù……, ‘Whenever we disagree with each 

other, ... ’,  一口闷 yī kǒu mēn, ‘bottom 

up’, 一把手 yī bǎ shǒu, ‘chief ’, 一言堂 yī 

yán táng , ‘to rule by the voice of  one man 

alone’. 

刷shuā～：刷脸 shuā liǎn, ‘a payment 

system based on face recognition 

technology’, 刷卡 shuā kǎ, ‘to swipe card’, 

刷存在感 shuā cún zài gǎn, ‘to validate 

one’s existence’ , 刷单  shuā dān, ‘click 

farming’. 

被 bèi～： 被增长 bèi zēng zhǎng, 

‘ being increased, the implied meaning is to 

show the helplessness of  a person in 

controlling his own fate’, 被代表 bèi dài 

biǎo, ‘being represented’, 被就业 bèi jiù 

yè, ‘falsification of  graduates employment 

status’. 

炒chǎo～：炒房 chǎo fáng, ‘real estate 

speculation’, 炒股 chǎo gǔ, ‘to speculate in 

stocks’, 炒金  chǎo jīn, ‘to speculate in 

gold’, 炒银 chǎo yín, ‘to speculate in silver’, 

炒楼 chǎo lóu, ‘real estate speculation’, 炒

地皮 chǎo dì pí, ‘to speculate in land’, 炒

外汇 chǎo wài huì, ‘to speculate in foreign 

currency’, 炒债券  chǎo zhài quàn, ‘to 

speculate in bonds’. 

打dǎ～：打工 dǎ gōng, ‘to work for 

other people’, 打 假  dǎ jiǎ, ‘anti-

counterfeiting’, 打非 dǎ fēi, ‘to eliminate 

illegal publications’,  打包票 dǎ bāo piào, 

‘to vouch for’, 打白条  dǎ bái tiáo, ‘to 

issue IOU’, 打黑 dǎ hēi, ‘gang crackdown’, 

打榜歌曲 dǎ bǎng gē qǔ, ‘a hit song’, 打
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官 腔  dǎ guān qiāng, ‘to talk like a 

bureaucrat’, 打 拼  dǎ pīn, ‘to 

fight/struggle’, 打洋工 dǎ yáng gōng, ‘to 

go abroad for work’. 

秒 miǎo～：秒杀 miǎo shā, ‘seckill’, 

秒删 miǎo shān, ‘to delete something as 

quickly as possible’, 秒回 miǎo huí, ‘to give 

someone a reply as quickly as possible’, 秒

拍 miǎo pāi, ‘a snapshot’, 秒懂 miǎo dǒng, 

‘to understand somebody/something 

quickly. 

去 qù～：去库存 qù kù cún, ‘to reduce 

inventory’, 去产能  qù chǎn néng, ‘to 

tackle industrial overcapacity’,  去行政化 

qù xíng zhèng huà, ‘de – administration’. 

代 dài～：代购 dài gòu, ‘ the overseas 

purchasing agents’, 代 驾  dài jià, 

‘designated driver’, 代 销  dài xiāo, 

‘consignment sale’, 代 言  dài yán, 

‘spokesperson’, 代理 dài lǐ, ‘agent’. 

神 shén～：神剧 shén jù, ‘ridiculous 

TV shows’, 神曲 shén qǔ, ‘another version 

of  Divine Comedy which is 

incomprehensible’, 神器 shén qì, ‘powerful 

appliances’.  

Suffixes: 

～族  zú：  毕婚族  bì hūn zú, ‘marry-

upon-graduation’, 啃老族  kěn lǎo zú, 

‘Boomerang Kids’, 蚁族 yǐ zú, ‘Ant tribe is 

a vivid metaphor of the groups of low-

income college graduates who settle in a 

compact community’,  乐活族 lè huó zú, 

‘LOHAS, Lifestyles of Health and 

Sustainability’, 北漂族 běi piāo zú, ‘Beijing 

drifters’, 上班族  shàng bān zú, ‘office 

worker’, 追星族 zhuī xīng zú, ‘idolater’, 月

光族 yuè guāng zú, ‘ to live from paycheck 

to paycheck’, 恐婚族 kǒng hūn zú, ‘people 

with gamophobia’, 慢活族  màn huó zú, 

‘people preferring slow life’, 打工族  dǎ 

gōng zú, ‘working people’, 暴走族  bào 

zǒu zú, ‘Bōsōzoku, literally means running-

out-of-control (as of customized 

motorcycles) tribe/mob of driving at full 

speed’, 工薪族 gōng xīn zú, ‘’wage earner’, 

低头族 dī tóu zú, ‘phubber’, 快闪族 kuài 

shǎn zú, ‘flash mob’. 

～客 kè: 试客 shì kè, ‘shokey’, 黑客 

hēi kè, ‘hacker’, 播客 bō kè, ‘podcast’, 创

客chuàng kè, ‘maker’, 偷渡客 tōu dù kè, 

‘stowaway’, 晒客 shài kè, ‘Internet sharer’, 

背包客  bēi bāo kè, ‘backpacker’, 换客 

huàn kè, ‘swapper’, 拼客  pīn kè, ‘mass 

bargainer’. 

～奴  nú：房奴  fáng nú, ‘mortgage 

slave, someone under the pressure of  
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paying back housing mortgage loan’, 卡奴 

kǎ nú, ‘credit card slave’, 孩奴  hái nú, 

‘child’s slave, the parents spending every 

minute and penny on children’, 钱奴 qián 

nú, ‘miser’, 财奴 cái nú, ‘miser’. 

～友 yǒu：藏友 cáng yǒu, ‘collector’, 

网友  wǎng yǒu, ‘e-pal’, 损友  sǔn yǒu, 

‘fair-weather friend’, 驴 友  lǘ yǒu, 

‘travelling companion’, 发烧友  fā shāo 

yǒu, ‘fancier/audiophile’. 

～门 mén：闺蜜门 guī mì mén, ‘the 

Korean scandal which is about the 

allegations that the best friend of  the 

former president Park Geun-hye exerted 

inappropriate influence over the former 

president and interfered in state affairs’, 拉

链 门  lā liàn mén, ‘zipper gate, the 

American scandal of  the former president 

Bill Clinton who was not able to resist the 

urge to keep his pants zippered up around 

his administration's interns’, 艳照门 yàn 

zhào mén, ‘the Hongkong porn-photo-

gate’, 监控门  jiān kòng mén, ‘a scandal 

that the NSA has built an infrastructure 

which allows it to intercept almost 

everything’, 棱镜门  léng jìng mén, ‘the 

scandal about the US surveillance program 

PRISM’. 

～吧 bā：水吧 shuǐ bā, ‘water bar’, 网

吧 wǎng bā, ‘internet cafe’, 书吧 shū bā 

‘book bar’, 氧吧 yǎng bā, ‘oxygen bar’, 贴

吧 tiē bā, ‘Baidu PostBar’, 茶吧 chá bā, 

‘tea house’, 餐吧 cān bā, ‘restaurant’, 泡吧 

pào bā, ‘to hit the bars/ to go to the bar’, 

陶吧 táo bā, ‘Chinese Pottery bar’, 酒吧 

jiǔ bā, ‘bar’. 

～民 mín： 股民 gǔ mín, ‘investor’, 网

民 wǎng mín, ‘netizen’, 无业游民 wú yè 

yóu mín, ‘habitual loafer’. 

～党  dǎng：飞车党  fēi chē dǎng, 

‘motorbike gangs’, 标题党 biāo tí dǎng, 

‘clickbait headlines ’, 拆白党  chāi bái 

dǎng, ‘swindlers’. 

～ 后  hòu ： 70 后  70 hòu, ‘the 

generation born in 1970s’, 80后 80 hòu, 

‘the generation born in 1980s’, 90后  90 

hòu, ‘the generation born in 1990s’, 00后 

00 hòu , ‘millennials’, 天后 tiān hòu, ‘diva’.  

～粉  fěn：果粉  guǒ fěn, ‘fans of  

"Apple" products’, 职 粉  zhí fěn, 

‘ professional fans’, 黑粉 hēi fěn, ‘anti-fan’, 

脑残粉  nǎo cán fěn, ‘fanboy’,  僵尸粉 

jiāng shī fěn, ‘zombie fan’, 吸粉 xī fěn, ‘to 

attract fans’. 

～品 pǐn：人品 rén pǐn, ‘moral quality’, 

拍品 pāi pǐn, ‘lot’, 酒品 jiǔ pǐn, ‘decorum 
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in drinking’ 

～哥 gē：的哥 dī gē, ‘male taxi driver’, 

犀利哥 xī lì gē, ‘Brother Sharp, a Chinese 

beggar who was usually seen walking with a 

model's measured gait, and wearing a rag-

tag but well coordinated overcoat’, 大衣哥 

dà yī gē, ‘Brother Coat, a Chinese talented 

singer who is a farmer and often dressed in 

an old military coat ’, 托举哥 tuō jǔ gē, ‘a 

young hero who kept holding up an 

accidentally fallen kid for a long time to 

save the kid’s life’. 

～姐  jiě：的姐  dī jiě, ‘woman taxi 

driver’, 草帽姐 cǎo mào jiě, ‘Sister Straw 

Hat, a Chinese talented woman singer who 

is a farmer and often wears a straw hat’, 港

姐 gǎng jiě, ‘Miss Hong Kong’, 世姐 shì 

jiě, ‘Miss World’.  

～代 dài：富二代 fù èr dài, ‘rich 2nd 

generation’, 拆二代  chāi èr dài, ‘the                 

second generation of  people who gained a 

lot of  compensations for demolition’, 官二

代  guān èr dài , ‘children of  privileged 

government officials’. 

～流 liú：韩流 hán liú, ‘Korean Wave’, 

意 识 流  yì shí liú, ‘stream of  

consciousness’, 名流 míng liú, ‘celebrity’, 

客流 kè liú, ‘passenger flow’, 清流 qīng 

liú, ‘clear stream’, 不入流  bù rù liú, 

‘unfashionable’. 

～的 dī: 面的 miàn dī, ‘a minibus used 

as a taxi’, 摩的 mó dī, ‘motorcycle-taxi’, 飞

的 fēi dī, ‘by plane’. 

～霸 bà：学霸 xué bà, ‘top student’, 

麦霸 mài bà, ‘Karaoke master’,  菜霸 cài 

bà, ‘vegetable seller who controls the local 

market by dishonest means’, 沙霸 shā bà, 

‘sand seller who controls the local market 

by dishonest means’. 

～托 tuō： 酒托 jiǔ tuō, ‘wine hustler’, 

医托 yī tuō, ‘hospital scalper’, 婚托 hūn 

tuō, ‘a scammer who pretends to be 

romantically involved with the victim just 

for manipulating the victim into spending 

as much money as possible ’. 

～领 lǐng：金领 jīn lǐng, ‘gold collar 

worker’, 白领 bái lǐng, ‘white collar’,  灰领 

huī lǐng, ‘grey collar’, 蓝领 lán lǐng, ‘blue 

collar’. 

～人 rén：达人 dá rén, ‘talent’, 素人 

sù rén, ‘amateur’, 潮 人  cháo rén , 

‘trendsetter’, 火 星 人  huǒ xīng rén, 

‘Martian, a metaphor used to describe a 

person who is not well-informed’, 雷人 léi 

rén, ‘shocking’. 

～点 diǎn：热点 rè diǎn, ‘hotspot’, 亮
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点 liàng diǎn, ‘highlight’, 盲点 máng diǎn, 

‘blind spot’, 堵点 dǔ diǎn, ‘the areas in 

which the traffic jams often occur’, 泪点 

lèi diǎn, ‘dacryon/puncta lacrimalia, a 

medical term used as a metaphor to refer 

to the touching stuff  which makes people 

cry’. 

～热  rè：  留学热  liú xué rè, ‘ the 

upsurge of  going abroad for study ’, 汉语

热 hàn yǔ rè, ‘a dramatic increase in the 

number of  people who learn Chinese in 

foreign countries’, 考证热 kǎo zhèng rè, 

‘certificate craze’, 考研热 kǎo yán rè, ‘the 

craze for graduate school’, 出国热  chū 

guó rè, ‘ craze for going abroad’. 

～圈 quān：朋友圈 péng yǒu quān, 

‘circle of  friends’, 时尚圈 shí shàng quān, 

‘fashion circle’, 学术圈  xué shù quān, 

‘academic circle’, 娱乐圈  yú lè quān, 

‘entertainment circle’, 城市圈  chéng shì 

quān, ‘urban agglomeration’. 

～潮 cháo：返乡潮 fǎn xiāng cháo, 

‘wave of  migrant workers’ returning home’, 

民工潮 mín gōng cháo, ‘wave of  migrant 

workers’, 倒闭潮dǎo bì cháo, ‘wave of  

factory closures’, 裁员潮 cái yuán cháo, 

‘wave of  job cuts’, 下岗潮 xià gǎng cháo, 

‘wave of  laidoffs’. 

～秀 xiù： 生活秀 shēng huó xiù, ‘life 

show’, 时装秀  shí zhuāng xiù, ‘fashion 

show’, 脱口秀 tuō kǒu xiù, ‘talk show ’, 真

人秀  zhēn rén xiù, ‘reality show’, 选秀 

xuǎn xiù, ‘talent show, just like the 

American Idol’, 作秀  zuò xiù, ‘just for 

show’, 模仿秀  mó fǎng xiù, ‘imitation 

show’. 

～ 浴  yù ： 日 光 浴  rì guāng yù, 

‘sunbath’, 沙滩浴 shā tān yù, ‘beach bath’, 

泡泡浴 pào pào yù, ‘bubble bath’, 牛奶浴 

niú nǎi yù, ‘milk bath’. 

～市 shì：牛市 niú shì, ‘bull market’, 

熊市 xióng shì, ‘bear market’,  股市 gǔ 

shì, ‘stock market’, 沪市 hù shì, ‘Shanghai 

stock market’, 深市 shēn shì, ‘Shenzhen 

stock market’, 救市  jiù shì, ‘bailout/ to 

prop up the stock market’. 

～男  nán：光棍男  guāng gùn nán, 

‘bachelor’, 宅男 zhái nán, ‘indoorsman’, 

猥琐男 wěi suǒ nán, ‘perve’, 渣男 zhā 

nán, ‘jerk’, 经适男 jīng shì nán, ‘budget 

husband’, 凤凰男 fèng huáng nán, ‘a man 

who comes from a humble background but 

worked his way up in the city’, 美男 měi 

nán, ‘handsome man’, 腹黑男 fù hēi nán, 

‘sneaky man’. 
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～ 女  nǚ ： 宅 女  zhái nǚ, 

‘indoorswoman’, 作 女  zuō nǚ, ‘high-

maintenance woman’, 剩 女  shèng nǚ, 

‘spinster’, 熟女 shú nǚ, ‘cougar,’, 轻熟女 

qīng shú nǚ, ‘Bergdorf  Blondes’, 小资女 

xiǎo zī nǚ, ‘a woman with petty 

bourgeoisie sentiments’, 拜金女 bài jīn nǚ, 

‘gold digger’, 美女 měi nǚ, ‘'beauty’, 心机

女 xīn jī nǚ, ‘a girl who is sneaky, crafty 

and calculating ’. 

～体 tǐ：梨花体 lí huā tǐ,  ‘the Lihua 

style’, 甄嬛体  zhēn huán tǐ, ‘Zhenhuan 

genre’, 咆哮体 páo xiào tǐ, ‘roaring genre’. 

～控  kòng：技术控  jì shù kòng, 

‘technophilial’, 颜值控 yán zhí kòng, ‘face 

obsessed’, 微博控 wēi bó kòng, ‘twuilt ’.  

～风  fēng：英伦风  yīng lún fēng, 

‘British style’, 党 风  dǎng fēng, ‘Party 

conduct’, 纠 风  jiū fēng, ‘to rectify 

malpractice’, 画风 huà fēng, ‘painting style’, 

跟风  gēn fēng, ‘to follow the trend or 

fashion’. 

～神  shén：男神  nán shén, ‘prince 

charming’, 女神 nǚ shén, ‘goddess’, 考神 

kǎo shén, ‘a student who never fails the 

tests’, 大神 dà shén, ‘master’. 

～手 shǒu：一手 yī shǒu, ‘first-hand’, 

二手 èr shǒu, ‘second-hand’,  操盘手 cāo 

pán shǒu, ‘operator’. 

～ 化  huà ： 一 体 化  yī tǐ huà, 

‘integration’, 智 能 化  zhì néng huà, 

‘intelligentialize’, 博 士 化  bó shì huà, 

‘teaching staff  with doctorate degree’. 

～游  yóu：手游  shǒu yóu, ‘mobile 

game’, 深度游  shēn dù yóu, ‘in-depth 

travel’, 自助游 zì zhù yóu,  ‘self-organized 

expedition’, 出国游  chū guó yóu,  ‘to 

travel abroad’, 乡村游  xiāng cūn yóu, 

‘tour in rural areas’. 

～感 gǎn: 成就感 chéng jiù gǎn, ‘sense 

of  achievement’, 幸福感  xìng fú gǎn, 

‘happiness’, 神 秘 感  shén mì gǎn, 

‘mystique’, 危机感  wēi jī gǎn, ‘crisis 

awareness’. 

～荒 huāng：剧荒 jù huāng, ‘no good 

TV series worth seeing’ , 用人荒 yòng rén 

huāng, ‘labor shortage’, 用工荒  yòng 

gōng huāng, ‘labor shortage’, 民工荒 mín  

gōng huāng, ‘migrant worker shortage’. 

～界  jiè ：时尚界  shí shàng jiè, 

‘fashion field’, 电影界 diàn yǐng jiè, ‘the 

film industry’, 文艺界 wén yì jiè, ‘circle of  

literature and art’, 体育界 tǐ yù jiè, ‘sports 

circle’. 
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4.      Formation of  Neologisms  

4.1      Rhetorical Devices 

4.1.1.  Parody 

According to Webster, parody is a literary 

or musical work in which the style of  an 

author or work is closely imitated for 

comic effect or in ridicule. Some typical 

examples are shown here:  

蓝颜知己 lán yán zhī jǐ, ‘male intimate’ 

(from 红颜知己 hóng yán zhī jǐ, ‘female 

intimate’), 生命中不能承受之重  shēng 

mìng zhōng bù néng chéng shòu zhī 

zhòng, ‘the unbearable heaviness in life’ 

(from the Czech novelist Milan Kundera’s 

L'Insoutenable Legerete de l'Etre , English title: 

The Unbearable Lightness of  Being, Chinese 

title: 《不能承受的生命之轻》bù néng 

chéng shòu de shēng mìng zhī qīng), 钱景 

qián jǐng, ‘prospect of  profit’ (from 前景 

qián jǐng, ‘prospect’）, 家庭妇男 jiā tíng 

fù nán, ‘house husband’（from 家庭妇女 

jiā tíng  fù nǚ, ‘housewife’）, 脸盲 liǎn 

máng, ‘face blindness’（from 文盲  wén 

máng, ‘illiteracy’, 法盲  fǎ máng, ‘law-

ignorant’）, 剩斗士 shèng dòu shì, ‘those 

unmarried men and women in their late 

twenties or thirties’（from 圣斗士 shèng 

dòu shì, ‘saint’ from the Japanese cartoon 

film entitled Saint Seiya）. 

 

4.1.2. Hyperbole 

Hyperbole is a rhetorical device used to 

exaggerate something for strong effect, 

emphasis or impression. The typical 

examples are: 跳楼价 tiào lóu jià, ‘fire-sale 

price’, 吐血价 tù xiě jià, ‘fire-sale price’, 

发烧友  fā shāo yǒu, ‘audiophile’, 爆笑 

bào xiào, ‘to burst out laughing’, 泪崩 lèi 

bēng, ‘to burst into tears’, etc. 

 

4.1.3. Metonymy 

Metonymy, according to Wikipedia, is a 

figure of  speech in which a thing or 

concept is called not by its own name but 

rather by a metonym, the name of  

something associated in meaning with that 

thing or concept, such as:  

断背 duàn bèi： Brokeback. It is from 

the movie Brokeback Mountain, referring to 

gays now. 

银发产业 yín fà chǎn yè：银发 yín fà, 

in English, is grey hair. It refers to senior 

citizens. So, 银发产业 yín fà chǎn yè is 

Senior Industry. It includes health care and 

services for the aged.  

她经济 tā jīng jì: 她经济, is one of  the 

new words announced by Chinese Ministry 

of  Education in 2007. It indicates the 

special economic phenomenon about 
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women’s financing and consumption due 

to the improvement of  women’s social and 

economic status in recent decades.  

菜篮子工程 cài lán zǐ gōng chéng: 菜

篮子 cài lán zǐ, in English, is the basket 

for carrying vegetables and food items. It is 

used to stand for the non-staple food 

supply project, i.e. a governmental program 

to help guarantee sufficient food supply in 

urban districts. 

 

4.2 Old words with New Meanings 

Another method which is widely used to 

form Chinese neologisms is to renew the 

meanings of  those old phrases.  

山寨 shān zhài： Originally, it meant a 

fortified mountain village. It was 

mentioned in many Chinese poems and the 

classical novel Water Margin. However, 

currently, it denotes a knockoff, copycat, 

lookalike or spoof, representing the act of  

copying and duplicating brand products. 

八卦 bā guà： 八卦 was used to refer 

to Eight Trigrams which is the crucial part 

in Chinese philosophy and traditional 

culture. But, at present, it means gossip or 

paparazzo’s tabloid news. 

潜水  qián shuǐ： Literally, it means 

diving. But in most cases, it indicates 

lurking. Lurking is an activity performed on 

Internet forums or chat rooms that 

involves wandering the website, reading 

posts and never actually posting anything.  

任性 rèn xìng： “Willful” is its literal 

meaning. However, in today’s Chinese 

society, it implies that some rich people 

often behave capriciously due to their huge 

wealth. And such a behavior of  flaunting 

the considerable wealth is often scorned 

and ridiculed by people. “任性”, therefore, 

is often used in a scornful tone.  

剁手  duò shǒu：Its surface meaning 

was the original meaning. But, today, 

"Hands-chopping people" are those online 

spenders who self-mockingly say that they 

would like to chop their hands off  after 

buying too much online. And those online 

shoppers are mostly females. 

偷吃 tōu chī：Now, it has nothing to 

do with any delicious food. Instead, it 

implies that some men cheat on their wives. 

老司机  lǎo sī jī: It referred to the 

experienced and old drivers. Now, it means 

those veterans or insiders who know 

everything including the core information 

and all the rules in certain fields.  

小 伙 伴 们  xiǎo huǒ bàn men ：

Originally, it meant the young and familiar 

playmates or peers at the same age. Today, 

the phrase can be used to refer to anyone 



98 EUROPEAN JOURNAL OF SINOLOGY  7 (2016) 

at any age group no matter whether they 

know each other or not. It is used 

everywhere because it sounds so cute.  

宝宝 bǎo bǎo: In the past, the phrase 

was only used to refer to babies or kids. 

Currently, it can be used to refer to any 

individual including oneself. It has become 

a cute address form. 

下海 xià hǎi：The new connotation of  

the phrase has no connection with the sea. 

It means some Chinese officials, civil 

servants and teachers gave up their jobs 

and begin to do business.  

翻墙  fān qiáng：The phrase is not 

related to the real “wall” now. Instead, it 

means to get around a firewall in order to 

go to some overseas websites or any 

websites which are blocked. 

中国大妈 zhōng guó dà mā: Initially, it 

only indicated the Chinese women in fifties 

or sixties. The word Dama was only a 

respectful form of  address to elder women, 

similar to aunty. Nevertheless, with Chinese 

rapid development and the great 

improvement of  women’s social status, 

many Chinese women of  the above age 

groups have strong purchasing power. Due 

to their huge domestic and overseas 

economic influence, the Wall Street Journal 

quoted "Dama" directly from Chinese and 

made it a new term for this specific group 

of  people.  

土豪 tǔ háo：It used to refer to a local 

tyrant. For instance, Chinese classic novel 

Water Margin tells us that “after killing the 

local tyrant Zhen Guanxi, for fear of  being 

jailed, Lu Zhishen fled to Mount Wutai 

where he stayed in a temple as a monk”. In 

addition to that, from the 1920s to early 

1950s, it referred to the landowners who 

would bully those people beneath them. 

Apparently, it did have a derogatory sense 

back then. In spite of  that, as time passes 

by, the phrase has gained popularity again. 

There have been more than 100 million 

references to the word "tuhao" on Chinese 

social media. Currently, it is used to 

indicate the upstarts who don’t have a good 

family background. They still lack of  a 

good manner and always show off  their 

wealth. It's like the French term "nouveau 

riche" or American movie Beverly 

Hillbillies. Its negative connotations 

suggest a certain vulgarity. Oddly, people 

often sneer at and envy "tuhao" at the 

same time. 

杯具 bēi jù: Its current meaning is not 

related to any cup, wineglass, tumbler and 

so on. Because it is the homophone of  “悲

剧” bēi jù, i.e. tragedy in Chinese, so it 
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means pathetic or bummer now. 

极品  jí pǐn： It was a phrase with 

commendatory sense. It meant “supreme 

official position or best quality”. But, at 

present, it does have both derogatory and 

commendatory senses, indicating “one of  a 

kind, weirdo”. 

老干部 lǎo gàn bù: It referred to the 

experienced veteran cadres who made great 

contributions to the country. Nevertheless, 

in showbiz, the phrase specifically indicates 

those talented, decent and experienced 

middle-aged film stars with moral integrity 

and no scandals.  

枪手 qiāng shǒu： Its new meaning 

has nothing to do with “a shooter”. It is 

used to refer to the imposters, the people 

who are highly paid to replace the 

candidates to take the tests and cheat in the 

tests so as to pass the examinations or get 

higher grades.  

同志 tóng zhì： “同志” has been used 

at different times. Therefore, its translation 

varies according to the different 

connotations. During 1950s and 1960s, it 

was a commonly used address form, 

referring to “comrade”. But, it should be 

carefully used now because it is the way in 

which people use to call a “gay”.  

小姐 xiǎo jiě：In ancient times, “小

姐” was used to show respect to ladyship 

or unmarried young lady from the upper 

middle class. However, the term is often 

avoided now because it has a derogatory 

sense, implying prostitutes.  

镀 金  dù jīn ： Originally, it meant 

gilding. But, currently, it is figuratively used 

to refer to those who improve themselves 

by going abroad or getting trained.  

海带 hǎi dài：Literally, it means kelp. 

But, it is a pun and metaphor now because 

it is the homophone of  the phrase “海待”, 

hǎi dài which refers to the Chinese 

overseas graduates who fail to find 

satisfactory jobs as they expected after their 

return to China.  

备胎 bèi tāi：Its surface meaning is a 

spare tire. Yet, in today’s figurative usage, it 

is widely used to refer to a rebound 

girl/boy or back burner girl/boy in a 

relationship.  

 

4.3 Word Building 

4.3.1 Clipping 

Clipping is one of  the commonly used 

ways to coin the new words or phrases, 

such as: 博导 bó dǎo（博士生导师 bó 

shì shēng dǎo shī, PhD supervisor）, 名

记 míng jì（知名记者 zhī míng jì zhě, 

renowned journalist）, 娱记 yú jì （娱乐
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版 记 者  yú lè bǎn jì zhě, showbiz 

reporter）, 国考 guó kǎo（国家公务员

考试  guó jiā gōng wù yuán kǎo shì, 

national civil service exam）, 产学研 chǎn 

xué yán （科研、教育、生产环节在功

能与资源优势上的协同与集成化 kē yán 

jiào yù shēng chǎn huán jié zài gōng 

néng yú zī yuán yōu shì shàng de xié tóng 

yú jí chéng huà, the production-study-

research combination）, 国六条 guó liù 

tiáo（调控房地产市场的6条政策 tiáo 

kòng fáng dì chǎn shì chǎng de liù tiáo 

zhèng cè, 6 measures to regulate the 

housing market）, 社保 shè bǎo（社会保

险 shè huì bǎo xiǎn, Social Security ）, 扫

黄 sǎo huáng（扫除黄色文化传播对正

常健康人群的毒害  sǎo chú huáng sè 

wén huà chuán bō duì zhèng cháng jiàn 

kāng rén qún de dú hài, anti-

pornography） , 一带一路  yī dài yī lù

（“丝绸之路经济带”和“21世纪海上丝

绸之路” sī chóu zhī lù jīng jì dài hé èr shí 

yī shì jì hǎi shàng sī chóu zhī lù, the Belt 

and Road Initiative）, 月光族 yuè guāng 

zú （每月都用光  měi yuè dōu yòng 

guāng, to live from paycheck to 

paycheck）, 城管 chéng guǎn（中国地方

执法者  zhōng guó dì fāng zhí fǎ zhě, 

according to The Guardian, Chengguan, or 

urban management officers, are employed 

to deal with low-level crime and disorder, 

often clearing away unlicensed vendors）, 

喜大普奔 xǐ dà pǔ bēn（According to The 

New York Times, it means news so 

exhilarating that everyone is celebrating 

and spreading it around the world. Actually, 

it combines 4 Chinese phrases by clipping. 

They are: 1) 喜闻乐见 (xǐ wén lè jiàn, a 

delight to see and hear); 2) 大快人心 (dà 

kuài rén xīn, to the satisfaction of  

everyone); 3) 普天同庆  ( pǔ tiān tóng 

qìng, universal rejoicing); 4) 奔走相告 

(bēn zǒu xiāng gào, running around and 

telling everyone), 半马（bàn mǎ, 二分之

一马拉松 èr fēn zhī yī mǎ lā sōng, half  

marathon）, 沪指 hù zhǐ（上海证券综合

指数 shàng hǎi zhèng quàn zōng hé zhǐ 

shù, the SSE Composite Index）, 十动然

拒 shí dòng rán jù( “十分感动, 然后拒绝

了他 ” shí fēn gǎn dòng, rán hòu jù jué le 

tā. being deeply moved, but sb. still rejects 

that person), 人艰不拆 rén jiān bù chāi 

（“人生已如此艰难, 有些事就不要拆

穿",  rén shēng yǐ rú cǐ jiān nán, yǒu xiē 

shì jiù bù yào chāi chuān. According to 

The New York Times, Ren Jian Bu Chai 
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means some lies are better not exposed, as 

life is already so hard or “cut someone 

some slack”）.  

 

4.3.2 Compounding 

Compounding is always the popular way 

in word building of  new words, such as: 电

子商务 diàn zǐ shāng wù, ‘e-Business’, 电

子 相 册  diàn zǐ xiàng cè, ‘electronic 

album’, 绿色科技  lǜ sè kē jì, ‘green 

science and technology’, 微观经济  wēi 

guān jīng jì, ‘microeconomy’, 学术超男 

xué shù chāo nán, ‘superman-scholar/an 

extraordinary scholar in academic area, ’ 国

民初恋 guó mín chū liàn, ‘an ideal girl 

who is the best choice for puppy love in all 

men’s eyes, ’ and so on. 

 

4.3.3. Homophone 

Wikipedia states that a homophone is a 

word that is pronounced the same as 

another word but differs in meaning, and 

may differ in spelling. Chinese users often 

make the best of  homophones to coin 

many new terms. For instance, “蓝瘦香菇 

lán shòu xiāng gū” shares a similar 

pronunciation with “难受想哭”, nán shòu 

xiǎng kū, referring to ‘down in the dumps’. 

“ 鸭梨山大 yā lí shān dà” is homophonic 

to “压力大 yā lì dà, stressed out”. The 

similar examples are: 童鞋 tóng xié（同学 

tóng xué, classmate）, 杯具 bēi jù （悲剧 

bēi jù, tragedy）, 神马 shén mǎ（什么

shén me, what）, 家庭煮夫 jiā ting zhǔ fū

（ 家 庭 主 夫  jiā ting zhǔ fū, house 

husband）, 妻管严 qī guǎn yán（气管炎 

qì guǎn yán, henpecked）, 斑竹 bān zhú 

（版主  bǎn zhǔ, moderator） , 蒜你狠 

suàn nǐ hěn （算你狠  suàn nǐ hěn, 

skyrocketing or soaring garlic prices in 

China）, 酱紫 jiàng zǐ（这样子 zhè yàng 

zi, like this）, 鸡冻 jī dòng（激动 jī dòng, 

excited）, etc. 

 

4.3.4. Pictograph 

Based on Wikipedia, pictograph is an 

ideogram that conveys its meaning through 

the pictorial resemblance to a physical 

object. Pictographs are often used in 

writing and graphic systems in which the 

characters are, to a considerable extent, 

pictorial in appearance. The Chinese 

characters like “囧” jiǒng and “槑” méi are 

truly pictographic, showing the human 

emotions and facial expressions vividly and 

precisely. 
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5.  Sources of  Neologism 

5.1  Mass Media including TV Show, 

Movie, Drama, Music and Novel 

Mass media including TV show, movie, 

drama, music and novel all make great 

impact on the coinage of  Chinese new 

terms. The examples are as follows: 洪荒

之 力  hóng huāng zhī lì, ‘utilizing 

prehistorical powers/to have given one’s 

full play（from Chinese TV show entitled 

Hua Qiangu ） , 将 …… 进 行 到 底 

jiāng…… jìn xíng dào dǐ, ‘to carry 

something through to the end’ （ from 

Chinese movie entitled Eternal Moment ）, 

一个都不能少 yī gè dōu bù néng shǎo, 

‘no one left behind’（from the well-known 

Chinese director Zhang Yimou’s movie Not 

One Less）, 痛并快乐着 tòng bìng kuài lè 

zhe, ‘life interwoven with happiness and 

bitterness’ （ from Chinese prominent 

reporter Bai Yansong’s book title） , 都

是……惹的祸 dōu shì……rě de huò, ‘it is 

all … fault’ （ from the Chinese singer 

Zhang Yu’s song）, 重头戏 zhòng tóu xì, 

‘highlight’（from Chinese operas）, 变脸 

biàn liǎn, ‘fast mask-changing/ to change 

one’s attitude quickly’ （ from Sichuan 

Opera ） , 萝莉  luó lì, ‘Lolita’ （ from 

Vladimir Nabokov’ s novel entitled 

Lolita） , 玛丽苏  mǎ lì sū, ‘Mary Sue’ 

（ "Mary Sue" is a term referring to an 

idealized and seemingly perfect young or 

low-rank girl who saves the day through 

unrealistic abilities. It comes from the 

name of  a character created by Paula Smith 

in her fiction）, 壁咚 bì dōng, ‘kabe-donis 

a situation in which a guy slams his hand 

against the wall, pinning a girl against it out 

of  love, flirting or jealousy （ a body 

language which often appears in TV shows 

or comic books ） , 如花  rú huā（ a 

character from the Chinese novel and 

movie named Hail the Judge, implying the 

ugly and ill-mannered woman）, 班底 bān 

dǐ, ‘all the staff  in the team’(from the 

jargon of  Chinese operas), 包袱 bāo fu, 

‘punchline’ , 梗gěng, ‘gag’（from a kind 

of  Chinese traditional art named cross-talk 

or comic dialogue）, 伤不起 shāng bù qǐ, 

‘vulnerable’（from the name of  a Chinese 

pop song）, 狗血 gǒu xiě（from Chinese 

TV shows or movies and is often used for 

making fun of  the ridiculous plot）, 满血

复活  mǎn xiě fù huó（from PC game, 

indicating being resurrected with full HP. 

HP is the short form for hit point which is 
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an online game term）. 

 

5.2 The Internet 

The fast-growing influence from the 

Internet is also manifested in Chinese new 

words, such as: GG（哥哥  gē ge, any 

young men who are older than you）, MM

（妹妹 mèi mei, any young women who 

are younger than you; 美眉 měi mei, an 

address form for any girl）, QQ (Chinese 

social media), PK (pair or group 

competition), N次 cì(many times), No作 

zuō No die (if  you don't do stupid things, 

they won't come back and bite you in the 

ass/ dig one’s own grave), 顶 dǐng (thumbs 

up), 菜鸟cài niǎo (greenhand), 青蛙 qīng 

wā (ugly men), 恐龙  kǒng lóng (ugly 

women), 逆袭 nì xí(counterattack), 屌丝 

diǎo sī (loser / plebs), 度娘 dù niáng(the 

Chinese search engine named Baidu), 悲催 

bēi cuī（miserable, unpleasant） , 杯具 

bēi jù (tragedy), 拍砖 pāi zhuān（to make 

critical comments）, etc. 

 

5.3 Loan Words  

Since China has implemented the policy 

of  reform and opening up, the economic, 

academic, scientific, commercial and 

intercultural communication between 

China and other countries are rapidly 

increasing with each passing day. 

Accordingly, in recent decades, large 

quantities of  new words coming from the 

outside world pop up in Chinese. 

From English-speaking countries ：

MP4, Iphone, Ipad, TOFEL, IELTS, GRE, 

GMAT, DIY, U盘  pán(flash drive/disk), 

IQ, AA制 zhì(go dutch), A股 gǔ(A-share), 

B超 chāo (B-ultrasound), ATM, SIM卡 kǎ 

(SIM card), 酷 kù (cool), CP（couple）, T

台 tái (catwalk), 迷你裙 mí nǐ qún (mini-

skirt), 冰淇淋 bīng qí lín (icecream), 粉丝 

fěn sī(fans), K歌 gē (Karaoke), 克隆 kè 

long(clone), 基因 jī yīn (gene), 推特 tuī tè 

(twitter), DVD, 摆 bǎi pose (to pose for a 

picture), CEO, VIP, IP 地 址  dì zhǐ 

(Internet Protocol Address), 比特币 bǐ tè 

bì (bitcoin), 3G (Third-Generation Mobile 

Communication System), wifi, G20 

(The G20 / G-20 / Group of  Twenty)”), 

hold住zhù (to hold/ to keep something 

under control), 小  xiǎo case (a piece of  

cake), 沙拉 shā lā (salad), 热狗 rè gǒu 

(hotdog), 吐司 tǔ sī (toast), low, high, etc. 

From Japan and South Korea：人气 
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rén qì(popularity), 写真 xiě zhēn (photo 

taking), 高颜值 gāo yán zhí (gorgeous ), 

素颜 sù yán (face without makeup/natural 

look), 壁咚  bì dōng(kabe-don, that is a 

situation in which a guy slams his hand 

against the wall, pinning a girl against it out 

of  love, flirting or jealousy), 傲娇 ào jiāo 

(proud, arrogant/tsundere), 腹黑  fù hēi 

(sneaky, devious), 宅 男  zhái 

nán(indoorsman), 宅 女 zhái nǚ 

(indoorswoman), 御姐 yù jiě (a mature and 

able woman), 正太 zhèng tài (a cute boy), 

么么哒 mō mō dā (an onomatopoeia of  a 

kiss showing affection), 欧巴  ōu bā (an 

address form for a handsome man, brother 

or boyfriend), 国 民  guó mín (all the 

men/women in the nation), 料理  liào 

lǐ(cuisine/food), 量 贩 式  liàng fàn 

shì(hypermarket), etc.  

 

5.4 Dialects 

Dialects also play the crucial role in the 

creation of  the new words. Mainly, dialects 

from Beijing, Guandong, Hongkong and 

Taiwan make more contributions to the 

coinage due to their stronger economic 

power.  

Beijing (the Northern China)：侃大山 

kǎn dà shān, ‘to shoot the breeze’, 忽悠 

hū yōu, ‘sweet-talk’, 大腕  dà wàn, ‘big 

people/important people’, 傍大款  bàng 

dà kuǎn, ‘(of  a girl) find a sugar daddy; to 

be a mistress for a rich man’, 给力 gěi lì, 

‘superb, cool, exciting’, 土 鳖  tǔ biē, 

‘hillbilly’. 

Guangdong(the Southern China) ：  靓 

liàng, ‘beautiful’, 搞定 gǎodìng , ‘ get it 

done’, 买单 mǎi dān, ‘to check’, 写字楼 

xiě zì lóu, ‘office building’, 无厘头 wú lí 

tóu, ‘with nonsensical humor’, 大佬 dà lǎo, 

‘tycoon’, 废柴 fèi chái, ‘loser’, 拍拖 pāi 

tuō, ‘in a relationship’, 大排档  dà pái 

dàng, ‘sidewalk snack booth’. 

Hongkong and Taiwan：狗仔队  gǒu 

zǎi duì, ‘paparazzi’, 蜀黍 shǔ shú, ‘uncle’, 

吐槽 tǔ cáo, ‘to complain’, 咸猪手 xián 

zhū shǒu, ‘the hands of  the man who takes 

advantage of  overcrowding to grope 

female passengers’, 派对 pài duì, ‘party’. 

 

5.5 Numbers 

Thanks to the homophonic feature, 

some new words related to numbers are 

widely used today, such as 520(from 我爱

你 wǒ ài nǐ, I love you), 1314 (from 一生

一世 yī shēng yī shì, forever), 9494(from 
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就是就是 jiù shì jiù shì, yes). 

 

5.6 Stock Market and Sports Events 

 Since stock market and sports events 

are the common concern in Chinese 

people’s life, the influences from them also 

contribute a lot to the increase in new 

words. 

From sports events：擦边球 cā biān 

qiú, ‘edge ball’, 小动作  xiǎo dòng zuò, 

‘gamesmanship’, 黑哨  hēi shào, ‘black 

whistle’, 陪练 péi liàn, ‘ladder player’, 出

线 chū xiàn, ‘to get qualification to play 

next game’, 越位 yuè wèi, ‘offside’, 规定

动作 guī dìng dòng zuò, ‘compulsories’, 

红牌 hóng pái, ‘red card’, 黄牌 huáng pái, 

‘yellow card’, 帽子戏法 mào zi xì fǎ, ‘hat-

trick’, 禁区 jìn qū, ‘forbidden zone’, 套路 

tào lù, ‘a series of  skills and trick in wushu, 

etc, /routines’ , 乌龙 wū long, ‘own goal’. 

From stock market： 崩盘 bēng pán, ‘a 

stock-market crash/collapse’, 套牢 tào láo, 

‘to tie up’, 牛市 niú shì, ‘bull market’, 熊市 

xióng shì, ‘bear market’, 绩优股 jì yōu gǔ, 

‘blue chip’, 蓝筹股  lán chóu gǔ,  ‘blue 

chip’, 垃圾股 lā jī gǔ, ‘trash stock’, 利好 lì 

hǎo, ‘good news’, 利空 lì kōng, ‘bad news’, 

看涨 kàn zhǎng, ‘(of  market prices)to be 

expected to rise’, 行情 háng qíng, ‘stock 

market quotations’, 波动  bō dòng, ‘to 

fluctuate’, 救市 jiù shì, ‘bailout’.  

 

5.7 Social Issues 

Likewise, the hot-spot issues make 

some new words come into being, such as: 

剩女 shèng nǚ, ‘spinster’, 高富帅 gāo fù 

shuài, ‘a tall, rich and handsome man’, 白

富美 bái fù měi, ‘a rich and beautiful girl 

with fair skin’, 白骨精  bái gǔ jīng, ‘a 

woman who is a white-collar, leader and 

elite’, 躲猫猫  duǒ māo māo, ‘hide and 

seek, a term used to refer to an incident 

happened in February 12th , 2009 on which 

a young prisoner named Li Qiaoming died 

in the cell. It was explained that his death 

was an accident. And the reason was that 

Li hit his head when he played hide and 

seek with other prisoners; 楼脆脆 lóu cuì 

cuì, ‘cracked buildings/fragile buildings’, 

范跑跑 fàn pǎo pǎo, ‘the nickname of the 

teacher named Fan Meizhong because he 

ran out of the classroom leaving his 

students behind when the May 12 

earthquake struck. The nickname is given 

by the news media for his irresponsible and 
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selfish behaviors; 二奶 èr nǎi, ‘mistress’, 

小三 xiǎo sān, ‘the other woman in one’s 

marriage’ , etc. 

 

6.    Mechanism and Hypothesis  

6.1    Metaphor Mechanism 

6.1.1 The Theory of  Metaphor 

Metaphor, originally a figure of  speech 

in which an implied comparison is made 

between the source domain and the target 

domain based on their similarities, now has 

become an important cognitive tool. It’s 

more than just ornaments, embellishment 

or decorative accessories. It’s the mapping 

and a fresh way of  thinking, viewing the 

world and shaping the thoughts of  others. 

Metaphors are everywhere.  

As we know, the theory of  metaphor 

was first proposed by George Lakoff  and 

Mark Johnson in their work Metaphors We 

Live By. George Lakoff  (1992) pointed out 

that “the generalization governing poetic 

metaphorical expressions are not in language, but 

in thought: they are general mappings across 

conceptual domains. Moreover, these general 

principles which take the form of  conceptual 

mappings, apply not just to novel poetic expressions, 

but to much of  ordinary everyday language. In 

short, the locus of  metaphor is not in language at 

all, but in the way we conceptualize one mental 

domain in terms of  another.” 

It is true that conceptual metaphors are 

seen in our daily conversations, communi-

cations, debates, quarrels, news and so on. 

They shape what we think and how we 

think.  

 

6.1.2 The Supporting Evidence 

Chinese neologism is not the exception. 

Instead, it is the true  manifestation. The 

following new words are all coined 

according to the mechanism of  metaphor:  

红眼病 hóng yǎn bìng, ‘jealousy’, 小儿

科 xiǎo ér kē, ‘a piece of cake’, 保护伞 

bǎo hù sǎn, ‘patron’, 蜗居 wō jū,  ‘to live 

in quite a small place’, 草根  cǎo gēn, 

‘grassroots’, 狗 仔 队  gǒu zǎi duì, 

‘paparazzi’, 瓶颈 píng jǐng, ‘bottleneck’, 潜

水 qián shuǐ, ‘lurking’, 花瓶 huā píng , 

‘just for ornament’, 花痴 huā chī, ‘to be 

crazy about the handsome men’, 充电 

chōng diàn, ‘to learn something in order to 

acquire more knowledge and abilities’, 小

白鼠  xiǎo bái shǔ, ‘to make someone 

guinea pig’, 出气筒 chū qì tǒng, ‘to use 

someone as a punching bag or take it out 

on someone’, 打水漂  dǎ shuǐ piāo, ‘in 

vain’, 黄昏恋 huáng hūn liàn, ‘romance of 

the elderly’, 打气 dǎ qì, ‘pep talk’, 煲电话
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粥 bāo diàn huà zhōu, ‘calling each other 

for a long time’, 钓鱼执法 diào yú zhí fǎ, 

‘entrapment’, 炒鱿鱼 chǎo yóu yú, ‘to fire 

someone’, 心 塞  xīn sāi, ‘to feel 

suffocated’, 枪手  qiāng shǒu, ‘imposter’, 

下课 xià kè, ‘to get fired’, 软着陆 ruǎn 

zhuó lù, ‘soft landing’, 菜鸟  cài niǎo, 

‘green hand’,  撒狗粮 sǎ gǒu liáng, ‘Public 

Display of Affection’, 坑爹  kēng diē, 

‘cheating/deceiving’, 挖坑 wā kēng, ‘trap’, 

剩女 shèng nǚ, ‘spinster’, 恐龙 kǒng lóng, 

‘ugly woman’, 打不死的小强 dǎ bù sǐ de 

xiǎo qiáng, ‘a man who can survive all 

kinds of difficult situations’, 包子脸 bāo zǐ 

liǎn, ‘big and round face’, 沦陷 lún xiàn, 

‘being conquered/occupied’, 醉了 zuì le, 

‘speechless’, 晕  yūn, ‘yikes’, 躺枪  tǎng 

qiāng, ‘innocent people getting involoved 

in some accuasations’, 脑洞大开 nǎo dòng 

dà kāi, ‘’to greatly widen one's horizon’, 井

喷 jǐng pēn, ‘drastic increase’, 雷人 léi rén, 

‘shocking/startling’, 饥饿营销  jī è yíng 

xiāo, ‘hunger marketing’, 小虾米 xiǎo xiā 

mǐ, ‘small potatoes’, 校草 xiào cǎo, ‘the 

most handsome schoolboy’, 校花  xiào 

huā, ‘campus belle’, 挖墙角  wā qiáng 

jiǎo, ‘to steal one's girlfriend or boyfriend’, 

旗舰店 qí jiàn diàn, ‘flagship store’, 老油

条 lǎo yóu tiáo, ‘a slippery person’, 老腊

肉  lǎo là ròu, ‘middle-aged handsome 

man’ , 桃花运  táo huā yùn, ‘to have a 

good luck in romance’, 牵红线 qiān hóng 

xiàn, ‘ to set somebody up with…’, 踩红

线 cǎi hóng xiàn, ‘to cross the line’, 镀金 

dù jīn, ‘to improve onself by going abroad 

for study or getting trained’, 小白脸 xiǎo 

bái liǎn, ‘toy boy’, 潜规则 qián guī zé, 

‘unspoken rules’, 备胎 bèi tāi, ‘a rebound 

girl/boy or back burner girl/boy in a 

relationship’.  

 

6.2 The Hypothesis of  Socio-psycho-

linguistic Need for Neologisms 

6.2.1 Socio-psycho-linguistic Need 

Hypothesis 

With regard to the above description 

and analysis of  Chinese neologisms, I 

intend to put forward a new hypothesis to 

explain how those new words are created. 

That is the hypothesis of  socio-psycho-

linguistic need for neologisms, which 

reflects the spiritual needs in today’s fast-

paced and ever-changing information era. 

Those socio-psycho-linguistic needs for 

neologisms are the crucial impetus to the 

coinage of  Chinese neologisms. Such a 
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brand new need hypothesis can be shown 

in the following chart: 

 

 

6.2.2  The Supporting Evidence 

6.2.2.1 Need for Simplicity 

The fast pace of  modern society 

requires concise and short expressions．So 

in today’s China, simplicity is highly 

recommended and valued in the coinage of  

Chinese new words. As the simplest way to 

express the ideas, abbreviation is 

commonly used．Abbreviation is easy and 

efficient for people to remember and 

use．“单独  dān dú, the Chinese policy 

that allows the family to have the second 

baby so long as one of  the parents is the 

only child of  his or her family” and “二孩 

èr hái, the second baby in a family”are 

both the typical examples showing that 

kind of  psychological mapping. The 

former was a simple way to call a Chinese 

policy which was adopted in 2013, saying 

that if  either parent is an only child, then 

the couple is eligible to have two children 

of  their own. The latter, according to China 

Daily, means the newest “universal two-

child policy” which relaxes more than 

three-decade-old family planning policy in 

China and actively addresses Chinese ever-

increasing aging problem. 

 

6.2.2.2 Need for Novelty 

Novelty means being new, striking, 

original or unusual. It is the indispensable 

factor which accelerates the fast 

development of  Chinese new words. The 

Chinese new word "duang" is the best 

example. "Duang" has already gone viral 

online in China. According to Wikipedia, it 

has become a popular hashtag on China's 

micro-blogging site Weibo with more than 

8 million mentions by the start of  March 

2015. It all seems to have started with 

Hong Kong movie star Jackie Chan’s 

notoriously bad advertisement for Bawang 

Shampoo. He kept using the interjection 

"duang" which alludes to a 2010 scandal in 

which Bawang was accused of  having 

added carcinogenic chemicals to its hair 

products. The onomatopoeia "duang" was 

coined since then. Even the word is written 

in a combination of  Chan's Mandarin 

names. 

sarcasm/ 

irony 

catharsis for 

reducing 

stress 

humor  

for fun  

simplicity for 

efficiency 

novelty for 

impressing 

people 

 

subversiveness

for questioning

euphemism for 

being polite 

and respectful 

socio‐psycho‐

linguistic  need 

for neologisms 
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6.2.2.3 Need for Humor 

Humor, a mode of  expression intended 

to arouse amusement, is also the drive of  

the neologisms. For example, “女神经” nǚ 

shén jīng adds one Chinese character to 

the traditional phrase “ 女神 ” nǚ shén 

which means goddess to turn the whole 

meaning upside down. The new phrase 

transforms the classy image of  a ‘goddess’ 

into a ‘female psychopath’, which is 

obviously a humorous tone. “太平公主” 

tài píng gōng zhǔ is also another typical 

example. Originally, it denotes an ancient 

princess named Taiping. But, its novel and 

extended meaning is correlated with those 

girls who are not that sexy. It is also 

obvious that speakers intentionally and 

playfully make use of  polysemy of  the 

Chinese character “平píng” which literally 

means ‘flat’ to make fun of  those girls. The 

examples like “高富帅” gāo fù shuài, ‘a 

tall, rich and handsome man’, “矮矬穷” ǎi 

cuó qióng, ‘a short, poor and stupid man’ 

and “土肥圆” tǔ féi yuán, ‘a rustic who is 

overweight or plump’ are all the same. 

 

6.2.2.4 Need for Catharsis 

Catharsis is the act or process of  

releasing a strong emotion and an 

emotional discharge through which one 

can be free from anxiety and stress. The 

new phrases “醉了” zuì le, ‘a response to 

something so absurd that one doesn’t 

intend to scold, complain or express 

disdain’ and “抓狂” zhuā kuáng, ‘to go 

nuts’ are both the examples representing 

that emotional discharge and release. 

 

6.2.2.5 Need for Subversiveness 

Subversiveness is literally the "turning 

over" of  something, such as the authority, 

traditional concepts and ways of  

expressions. For instance, nowadays, the 

comments made by some so-called 

irresponsible professors or experts are 

wide of  the mark. So, “教授 jiào shòu, 

professor”is called as“ 叫 兽  jiào 

shòu”and“ 专 家  zhuān jiā, expert” is 

replaced by “砖家  zhuān jiā”. Both of  

them use homonyms to show people’s 

criticism, questioning and mistrust. 

Another living proof  is that “偶像  ǒu 

xiàng” is a synonym for “呕吐的对象 ǒu 

tù de duì xiàng” now. It is because of  the 

misbehaviors or misconducts of  those 

idols that disappoint many people. 
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6.2.2.6 Need for Sarcasm 

Based on Wikipedia, sarcasm is a sharp, 

bitter, mocking, contemptuous or cutting 

expression, ironic language or remark 

intended to show scorn or insult. The 

phrases like “躲猫猫 duǒ māo māo”and 

“楼脆脆 lóu cuì cuì” both reflect people’s 

discontent and sarcasm when such social 

incidents occurred. Consequently, the new 

words are coined to satirize what happened.  

 

6.2.2.7 Need for Euphemism 

Euphemism is a polite expression used 

to avoid being blunt, rude and 

presumptuous in language communication. 

It deliberately lessens or softens the 

negative or unpleasant connotations. 

Euphemisms are used regularly and there 

are many examples in Chinese neologisms. 

One of  them is “单身贵族” dān shēn guì 

zú which denotes those unmarried middle-

aged people in a less harsh way. 

 

7. Conclusion 

Since China has adopted the policy of  

reform and opening up to the outside 

world, the rapid social, scientific, 

technological, economic and cultural 

development have brought unprecedented 

changes to the country．All these changes 

are also reflected in ever-increasing 

neologisms because language is by no 

means stagnant ． Just like Hu 

Zhuanglin(2001) states that what catches 

our attention most quickly and easily is the 

changes in lexicon. As a result, according 

to the official statistics, there were 1, 680 

new words emerging from 2006 to 

2010．2011 saw 594 new words appear 

and the amount of  neologisms is still on 

the rise with each passing year. Those 

frequently used new words are just like a 

sensor, a bellwether and a spearhead. 

Therefore, undoubtedly,  those lexical 

changes can simultaneously mirror the 

social and cultural transformation.  
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